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Design and itsL egal Protection

L IM ing-de
(Intellectual property Center, ChineseA cadany o Social Sciences,B eijng 100720, China)

Abstract: A s a subject of intellectual property, design is a pecial one W hile design is an invention in the context of patent
lav, it isalso an expression of aesthetic idea, w hich falls into the subjectsof copyright A fter it becane distinctive or acquired
secondary meaning in themarket, itmay be protected by tradenark lav asa trademark, or by unfair competition lav asa trade
dress the design concernspatent lav, copyright lav, trademark lav and unfair competition lav. A design and a package may
be protected by patent lav, but the packagemay only be protected by unfair competition lav after it becane distinctive in the
mardet
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